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TECH SPECS: MPU

SLA
3 working days

Campaign will be set up with full treatment.
Requirements from client:

* Creative(s)
« Click through link(s)
* Targeting

Note: To allow for effective set up and optimisation
of more substantial and complex campaigns please
allow up to 5 working days for set up.

CONSIDERATIONS
In the event creative is provided later than expected we will make contact to
determine when the campaign can go live.

Please be aware that audiences are carefully constructed and change over time.

Late copy can impact delivery, campaign duration and targeting — and ultimately
can impact campaign performance and set up turnaround times.

W: 300px H: 250px

Available as: Static image (.PNG / .JPEG), .GIF or
3rd party tags]

File size recommendation: 35kb (the larger the file = | Eee=—=
size, the longer it takes to load on a page) ‘

URL of page you want your advert Ml Find answers with
to link through to One Plus One

The Student Room follows the Better Ads Standards n ]

for desktop web and mobile web, as developed by

.
the The Coalition for Better Ads. e T
——

. [T Coalition for  \_ J — —
@ DK BRAND SAFETY @ ‘j” Better Ads’ \ ¥

()‘4



https://www.betterads.org/standards/

TECH SPECS: LEADERBOARD

SLA
3 working days

Campaign will be set up with full treatment.
Requirements from client:

* Creative(s)
« Click through link(s)
* Targeting

Note: To allow for effective set up and optimisation
of more substantial and complex campaigns please
allow up to 5 working days for set up.

CONSIDERATIONS

In the event creative is provided later than expected we will make contact to

determine when the campaign can go live.

Please be aware that audiences are carefully constructed and change over time.

Late copy can impact delivery, campaign duration and targeting — and ultimately

can impact campaign performance and set up turnaround times.

Desktop:
W: 728px H: 90px

Mobile:
W: 320px H: 50px

Available as: Static image (.PNG / .JPEG), .GIF or
3rd party tags]

File size recommendation: 35kb (the larger the file
size, the longer it takes to load on a page)

URL of page you want your advert

to link through to

The Student Room follows the Better Ads Standards
for desktop web and mobile web, as developed by
the The Coalition for Better Ads.

/| Coalition for
DK BRAND SAFETY @ ;” Better Ads’



https://www.betterads.org/standards/

ECH SPECS: HPU

SLA
3 working days

Campaign will be set up with full treatment.
Requirements from client:

* Creative(s)
« Click through link(s)
* Targeting

Note: To allow for effective set up and optimisation
of more substantial and complex campaigns please
allow up to 5 working days for set up.

CONSIDERATIONS
In the event creative is provided later than expected we will make contact to
determine when the campaign can go live.

Please be aware that audiences are carefully constructed and change over time.

Late copy can impact delivery, campaign duration and targeting — and ultimately
can impact campaign performance and set up turnaround times.

W: 300px H: 600px

Available as: Static image (.PNG / .JPEG), .GIF or
3rd party tags]

File size recommendation: 35kb (the larger the file
size, the longer it takes to load on a page)

URL of page you want your advert
to link through to

The Student Room follows the Better Ads Standards
for desktop web and mobile web, as developed by
the The Coalition for Better Ads.

Coalition for

@ Bﬁsﬁmwn SAFETY ﬁ | Better Ads’
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@ studying in Norh America
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Subforams: o [Archived] Ask the Universry of Meibourne - Gificial Q8A

W Studying in the Netherianda
Digcussion for those studying of looking 1 8tudy In the Netnedands,
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MELBOUE 1 O R o G "
Threads in Forum

Humanitas iedicing
by DaisyJaffa 15-09-2017+

Newer
Swrent loans for
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by cliviapreriice 01-93-2015 ¥

A e o on e eson

Join the best and
brightest at Australia’s
No.1 university.

Click to find out how.



https://www.betterads.org/standards/

TECH SPECS: ROADBLOCK SET

SLA
3 working days

We are committed to setting Forum Sponsorship
/ Road Blocks live within three working days of
receipt of creative. el R ol e 00

Find all the'info you need in
TSR’s uni guides »

CONSIDERATIONS
Our Service Level Agreement begins at receipt of creative. Naturally late
receipt of creative will impact when that creative can go live.

Desktop:
Leaderboard: W: 728px H: 90px
MPU: W: 300px H: 250px

Mobile:

W: 320px H: 50px Find all the info you need
Available as: Static image (.PNG / .JPEG), .GIF TR e
or 3rd party tags] : %?
File size recommendation: 35kb (the larger the b B

U Studant
Raor

file size, the longer it takes to load on a page)

URL of page you want your advert f/ 5 e,
to link through to |
|

login v Sighua

| Thitkipa betgoios 2.
- g U owni? ~

Find all the infoyou need
InTSR's uni guides »

The Student Room follows the Better Ads Standards | . ="
for desktop web and mobile web, as developed by & Wiatsyeusdressio

the The Coalition for Better Ads. © U GBI 20 Pyt ks

& How can | increase my pitiful bench (without gairing

weight)?
:ﬂ = Coalition for  Ismysixth form being unfair?
@ i saane sarer [ Better Ads’ \_ o J



https://www.betterads.org/standards/

ECH SPECS: ANNOUNCEMEN

SLA
3 working days

Campaign will be set up with full treatment.
Requirements from client:

* Creative(s)
« Click through link(s)
* Targeting

Note: To allow for effective set up and optimisation

of more substantial and complex campaigns please

allow up to 5 working days for set up.

CONSIDERATIONS

In the event creative is provided later than expected we will make contact to

determine when the campaign can go live.

Please be aware that audiences are carefully constructed and change over time.

Late copy can impact delivery, campaign duration and targeting — and ultimately

can impact campaign performance and set up turnaround times.

Text: 85 characters including spaces. There should
be a clear call to action.

Logo:
W:85px H:35 px — this should be a static image,
no 3rd party tags here.

Available as: Static image (.PNG / .JPEG) ONLY

URL of page you want your advert
to link through to

DTSG Vi
UK BRAND SAFETY %'

‘ Announcements

ot Happy SafetntometDay! Stare your orkne
experiences here

S SUIRREY Sheck out Surey Uni's guide an TSR

Announcements

@ Upcoming competition - TSR's Gol Talent 20171

2 1YNCOLY What's it really ke at the University of Lincoln?




ECH SPECS: GUIDE

SLA
1 week

We are committed to pushing your Guide
live within five working days of receipt of
your completed template.

AskaggesGon (4 Ll T ﬁfoo_wn-msa' Search The Student Room... Q

CONSIDERATIONS The %
The Guide process begins with receipt of the completed template. Student PG, Want to know what uni life
Later than anticipated delivery of the template will result in later than Reom is really like?

anticipated delivery of your completed Guide.

Grow Youn  Applying Careers  Relationships  Student
MWIsk  romeSCSE Gradss touni  Universiy  giohe &health firance

UNIVERSITY/ COLLEGE GUIDES

Please read our TSR Guide guide put together by our editorial and

My TSR > University > Guides

SEO team. For your guide please provide us with the following: “'r.w_rg

+ Copy for each of the pages et ‘
=400, 007 rmmnm’al-r’nrmrmm

* Imagery s = Dol AT R[]

» Co-branded ads, to drive further awareness S——

Reviews Courses and fees | Facilities | Accommodation = Open days

Click here to take a look at all our UPP Founded In the aftermath of the Great War and built as a beacon of hope in changing the world for the better, the University of

H H Leicester is a lively, ic and global cc ity, in which dedicated and talented people are anticipating, working towards
Resources, from updating your guide SERE Y PR peop PSS ar e
.. . .. and helping to shape the future. Itis a university open to talent, not privilege, and accessible to everyone with the ability to benefit
to official representatlve traini ng. from higher ion. It its to both research that save, improves and enriches lives, and to fostering a learning
environment that transforms the prospects of and those they will go on to influence. It was rated 25 in the Sunday Times

Altel"natively click here to download Good University Guide 2017. It was the runner-up University of the Year in 2014.

our University/College guide template. \

‘ Courses and fees

Reviews = Coursesand fees
Facilities  Accommodation
Opendays

Founded In the aftermath of the Great War and built
3sa beacon of hope in changing the world for the
better, the University of Lelcester Is a lively,
energetic and global community, In which
dedicated and talented people are anticipating,
working towards and helping to shape the future. It

and

¥ op
accessible to everyone with the ability to benefit
from higher education. it commits to both
that save, i d
o
)
UK BRAND SAFETY ’\ — J
fiomes 2



http://tsrmatters.com/engaging-with-our-members/university-partner-pack-upp/resources/
http://tsrmatters.com/wp-content/uploads/2017/11/University-guide-template-on-The-Student-Room-1.docx

TECH SPECS: BILLBOARD

SLA
3 working days

Campaign will be set up with full treatment.
Requirements from client:

* Creative(s)
« Click through link(s)
* Targeting

Note: To allow for effective set up and optimisation
of more substantial and complex campaigns please
allow up to 5 working days for set up.

CONSIDERATIONS
In the event creative is provided later than expected we will make contact to
determine when the campaign can go live.

Please be aware that audiences are carefully constructed and change over time.

Late copy can impact delivery, campaign duration and targeting — and ultimately
can impact campaign performance and set up turnaround times.

W: 970px H: 250px

Available as: Static image (.PNG / .JPEG), .GIF
or 3rd party tags]

File size recommendation: 50kb (the larger the file
size, the longer it takes to load on a page)

URL of page you want your advert to link
through to

The Student Room follows the Better Ads Standards
for desktop web and mobile web, as developed by
the The Coalition for Better Ads.

~ Coalition for
DK BRAND SAFETY .‘ Better Ads’

< LA P
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ECH SPECS: BRAND ALERT

SLA
3 working days

Campaign will be set up with full treatment.
Requirements from client:

* Logo (transparent .PNG, over 500px wide)

* Body copy - plus courses (maximum 4)

* CTA — text for button

* Telephone number

» Background colour (hex colour code if you have it)
« Click through link

Note: To allow for effective set up and optimisation
of more substantial and complex campaigns please
allow up to 5 working days for set up.

CONSIDERATIONS
In the event creative is provided later than expected we will make contact to
determine when the campaign can go live.

Please be aware that audiences are carefully constructed and change over time.

Late copy can impact delivery, campaign duration and targeting — and ultimately
can impact campaign performance and set up turnaround times.

Please note that on mobile, only the first two
courses will be displayed.

The Student Room follows the Better Ads Standards
for desktop web and mobile web, as developed by
the The Coalition for Better Ads.

s[5 Coalition for
BLSS!AND SAFETY @ ‘ ” Better Ads’

e

Young Enterprise product
ideas. HELP!! @ )

Announcements.
==

‘a[ Talk abiout today’s Economics exam here!

2% FUTURE

You are Here: My TSR > Forums > Team TSR

Unofficial Markscheme list 2018

Work Discussion and Ideas ! ; Find all the answers here

From discussion on the strategic plan and bouncing of future product ideas, to knowing how to use Tribe or how to register for health insurance - Here's where
broader worky stuff gets discussed.
@ Who do you think wins the world cup?

- p— Threa
Sub-forums Lestitel i o Official A Level Resuls Day 2018 Thread

Student focus group Gomplete support package 9

by saifrulz08 06-11-2014 » @ GCSE Results Day 2018 Thread

® Edexcel C4 exam discussion

4+ 2,851 = 800,000+

Announcements students online now Exam discussions

‘Jrting uni this autumn? Read our brand-new ebook to make sure you're ready Find your exam discussion here ()
i )

£ Graduate with a business degree that prepares you for the real world. Apply now.
Manchester

Metropolitan
in Forum Last Post hA- University

liog, by ch

enliesidd,

Get your career going with an apprenticeship

é\\Apprenticeships . - I .
) + What is an apprenticeship? + 'How to find an apprenticeship Visit our hub
v Degree apprenticeships v Search for vacancies

.
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ECH SPECS: SPOTLIGHTS

Weekly spotlight
3 working days

Campaign will be set up with full treatment.

Requirements from client:

* Creative(s)
« Click through link(s)
* Targeting

Note: To allow for effective set up and optimisation
of more substantial and complex campaigns please
allow up to 5 working days for set up.

CONSIDERATIONS

In the event creative is provided later than expected we will make contact to
determine when the campaign can go live.

Please be aware that audiences are carefully constructed and change over time.

Late copy can impact delivery, campaign duration and targeting — and ultimately
can impact campaign performance and set up turnaround times.

Link title: up to 22 characters (incl. spaces)
Body text: up to 70 characters
Image: W:90px H:70 px

Max image file size: 35kb

Available as: Static image (.PNG / .JPEG) ONLY
URL of page you want your advert

to link through to

DTSG mﬁ
UK BRAND SAFETY @

AL

frorety

Spotiight

1?

of Lite?

York St John

Kickstart Your Carser

Mg v Ope

@ S0 you 've finished uni.. what now?

© Math help!
© Equivalancy Test Helpl

) Biomedical Science can lead to all ofthese NHS
careers or not?

& Choosing univarsity

—

s

Sub-forums: & Party Leaders' @ and A ® Model Housa of Commons.

| i Search The St

@ society
Debate the issuos that impact on society.

@9 Phiicsophy.
Whnere philosophical questions are diseussed and debated.

@ Reigion
Where we'rs debating refigion and s Influence.

- History

Join the discussion of ail things historical,

. Model House of Commons
TSR's model parfiament

Groups associated with this forum:

Being ‘edgy - rejection of... 800,084
by Personinsertname 14 minutes ago ¥

& View associated groups

170,135 n

Free Wil VS Predeterminiation
by gi¢B00 7 hours aga b

™ Unanswered thieads:

Unforgivabe sin 121191

by Racoon 34 minutes ago b
¥ i Spatlight

Have you sver leamt about 48254

yo

Meaning of Life7
by conarcinnamond 13 hours ago®

@ Grow your Grades
the compesil
us at alllevels )

Subforums: & Grow your Grades 2018-17 [Archived]

@ /s sng humanities acagernic help

Find and share help for arts and humanities subjects at all levels,
Subforums: @ Creative and performance arts @ Ciassics @ English exams and study help

@ Forsign languages study help 4 Geography and earih sciences study help @ History study help
@ Media and fim siudies @ Philosophy. religious studies and heology study nelp

@ Maths, solance and technology academic help

Exam and hom nelp on everything g 10 sports science.
Sub-orums: @ Biology, biochemistry and otner ille sciences @ Ghemisty

@ Computar Seience and ICT @ Design ana Technology
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EmilySaran00's 2017/18.
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by tanveerdnami 11 nours ago bl
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x - 0:and wh
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Sub-forums: @ Accounting finance study help

® Business and management exams and study heip @ Economics study heip
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% Psychoiogy study heip ® Sociology M Philosophy. religious studies and theoiagy study help
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by dunCai 1 minute ago
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ECH SPECS: WALLPAPER

SLA
3 working days

We are committed to setting Takeovers and
Wallpapers live within three working days of
receipt of creative.

CONSIDERATIONS
Our Service Level Agreement begins at receipt of creative. Naturally, late receipt
of creative will impact when that creative can go live.

W: 220px H: 902px - Key messaging to appear within optimal
area of 140px wide and 646px high. For best effect, the bottom
and outside edges of the border panels should fade out to the
background hex value specified for the background colour.

Available as: Static image (.PNG / .JPEG)

File size recommendation: 50kb (the larger the file size, the
longer it takes to load on a page)

URL of page you want your advert to link through to for
both left and right display.

The Student Room follows the Better Ads Standards
for desktop web and mobile web, as developed by
the The Coalition for Better Ads.

<= &5 Coalition for
e P pp— > ‘ Better Ads’

o

Got something to say?
Get ino the new blogs forum

Beautiful libraries
Where s your drearm piace to study?

Your Student Finance.
Got questions? Allyou need is righthere

o W best
® Tell us about you

® Howmany times to pa
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ECH SPECS: EMAI

SLA
5 working days

Our commitment to delivering successful emails
includes internal checks and best practice advice
around creative, subject line, and targeting. Five
working days are required to allow us to input and
preview / test.

To successfully deliver this work we will require:
* Fully filled out email template / html

* Click through URLs

* Targeting

* Subject lines

CONSIDERATIONS

If creative is not received within five working days of send, then the
send will need to be rescheduled at the earliest availability in our
email calendar.

Click here to take a look at all our UPP
Resources, from updating your guide to
official representative training.

DTSG i
UK BRAND SAFETY @

« by The Student Room

UNIVERSITY OF
\/u WOLVERHAMPTON

~ Ifyou
want to reach
new heights.
Start here.

Visit us on Sat 17 February

0  —

Our doors will be open on Saturday 17 February for our next Open Day. Course

stafi. current students and graduates will be here to answer questions about our
courses.

Plus, you'll have the chance to try our stale of the art facilities yourself take a tour
of our campuses and see where we're investing £250million for students

Visit us on Sat 17 February



http://tsrmatters.com/engaging-with-our-members/university-partner-pack-upp/resources/

ECH SPECS: FACEBOOK ADS

3 working days -
. . ,/' L]
Requirements from client: f

* Creative(s) one creative per course
* Click through link(s)
* Targeting list if competitors or courses

Note: To allow for effective set up and optimisation of more substantial and complex campaigns & saveshe Children US
please allow up to 5 working days for set up. | N stk

Time Is rurming out for children scross East Africa. if
' wa don't act now, hundreds of thousands could die

CONSIDERATIONS

In the event creative is provided later than expected we will make contact to determine when the campaign can go live.
Please be aware that audiences are carefully constructed and change over time. Late copy can impact delivery, campaign
duration and targeting — and ultimately can impact campaign performance and set up turnaround times.

W: 1200px H: 628px

Available as: Static image (.PNG / .JPEG) Urgent: Time is running out, Act - R
Now! onale Now |

Headline: 45 characters. Description: 30 characters. ——

Recommended resolution: Upload the highest-resolution 00 18K 83 Comments: 200 Shates

image available. Images that consist of more than 20%
text may experience reduced delivery. Learn more about
text in images.

oY Lk () comment [ SHARE

URL of page you want your advert to link through to.

Click here to take a look at all our UPP Resources, from updating your guide to

=
official representative training. (\
K — /I

DTSG e
@ UK BRAND SAFETY
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http://tsrmatters.com/engaging-with-our-members/university-partner-pack-upp/resources/

OTHER TECH
PEC

| CUSTOM HUB EDITS | SURVEY

SLA SLA

5 working days 2 weeks set up + 2 weeks collection

While smaller edits may be made within three working days Surveys can differ in extent and targeting, and accordingly
(a small number of simple text edits) more substantial changes delivery of responses can vary.

can take up to one week from receipt of copy changes, URLs

and imagery. All surveys will require a minimum of two weeks to return

results, from point of set up. Set up time can vary from a

CONSIDERATIONS few days, to two weeks (dependent on scope and extent).

We will work in partnership with you to deliver content and creative changes. A

Campaign Manager will work in conjunction with our editorial and CMS teams, . . .
please work closely with them to take advantage As such the period from completed brief to delivery

of this resource and make sure your changes are appropriate and effective. of response can be four weeks, with complex projects
potentially taking longer.

I E N D OF CAM PAI G N RE PO RTS ggsr‘:z::‘sgzgngrr;?s reflective of survey complexity and respondent targeting,

which differs from project to project. Our SLAs should be used as guidance;
SLA some surveys will require increased promotion and survey duration can vary.
5 Working days Naturally delays in receipt of items essential for set up will result in according
delays to the opening of the survey and the delivery of response.
Comprehensive end-of-campaign reports are produced
as standard within 5 working days.

DTSG mﬁ
UK BRAND SAFETY @
AT 20T




OTHER TECH

PEC

| ADA

SLA
10 working days

Our TPP campaigns utilise highly rich and complex data
and are subject to high standards of delivery and rigour.

To deliver this level of service we require ten days from
brief to initial go live.

CONSIDERATIONS

The programmatic process begins with a completed briefing document,
programmatic campaigns cannot be put live in less than 10 days from
brief receipt.

In the event your brief is completed later than expected, your Account Manager,
or our Programmatic Specialist, will liaise with you to confirm when your
campaign will go live.

DTSG |
UK BRAND SAFETY | [ad
ANIARY 2019

| OFFICIAL REP

SLA
4 working days

We are committed to giving you access to engage with our
community through your Official Rep within four working days
of receipt of your completed template.

CONSIDERATIONS

The Official Rep process begins with receipt of the completed template.
Later than anticipated delivery of the template will result in later than
anticipated access to the service.




OTHER TECH

SPECS

| FEATURED CONTENT ADVERTORIAL

SLA
3 weeks before the go-live date

We are committed to setting advertorials live within three weeks
of receiving a full brief. Please note that Home Page advertorials
go live on a Monday, and as such the brief should be taken

a full three weeks before go live date.

CONSIDERATIONS

In the event that a brief is not taken to timetable, or we incur delays in sign off
or additional proof and amends stages, then go live date will be impacted.

DTSG mﬁ
UK BRAND SAFETY @-‘l
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