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The what, where and why of Gen Z purchasing behaviour

Student 
SPENDING TRENDS
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Welcome to our student  

Spending Report
Welcome to The Student Room’s Student Spending 
Trends report. This research will help you understand 
Gen Z shoppers’ motivations, values and purchasing 
habits.

Inside, we provide actionable insights you can use to 
make informed decisions about your youth consumer 
strategy. Not only will we address topical issues like 
the cost of living crisis and the shifting social media 
landscape, we will also explore how Gen Zs are 
interacting with brands at a sector level - including 
travel, banking and retail. 

Of course, it would be impossible to create a student 
spending report without highlighting the financial 
pressures we are all experiencing in these challenging 
times. The impact of inflation is particularly keenly felt 
by students. A report by National Union for Students 
suggests that 1 in 10 in post-16 education are using 
foodbanks, a third have turned to credit cards to make 
ends meet, and over half are turning to family and 
friends for cash.

Against this backdrop, it is no surprise to see that 
price and convenience remain top factors in Gen Z 
purchasing decisions - despite what we know about 
this generation’s altruistic values around issues like 
the environment, worker’s rights, body positivity 
and ethical product sourcing. In fact, 79% of survey 
respondents told us they were “quite” or “very” 
worried about the rising cost of living. Price sensitivity 
is particularly pronounced in Fashion, with 83% of 
respondents picking “affordability” as one of the top 
three factors they consider when choosing between 

brands, while 26% picked “workers treated well” and 
19% picked “recycled materials.”

Other key findings in this report include:

• The high street isn’t dead - 95% of respondents say 
they shop online and in stores

• Online advertising is essential - 46% of respondents 
discover new brands this way

• As some social platforms fall, others rise - Facebook 
is declining in popularity, TikTok is growing, and 
Instagram came out as the top platform

• The influencers who really matter - family and 
friends have a much bigger impact on their 
purchasing choices than social influencers or 
celebrities 

If your brand aspires to grow in the youth market, The 
Student Room would love to work with you. We can 
support with expert youth market research, targeted 
marketing campaigns to the UK’s largest online 
student community, and data-led youth engagement 
strategies.

I hope you find this report useful, but if you have any 
questions, please reach out to me or my team. 

Best wishes,

Paul Cernicharo-Terol  
(Sales Director, The Student Room)

Our full-service market research agency offers a range of highly-effective insight products and bespoke 
solutions. TSR Insight is a Market Research Society Company Partner with extensive experience in the 
higher education market. Our team can work collaboratively with you to fully understand and meet your 
business and research objectives.

About TSR Insight

https://www.nus.org.uk/articles/cost-of-living-rise-sees-96-of-students-cutting-back
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Understanding Gen Z

Methodology
The Student Room conducted an online, quantitative survey with 16- to 24-year-olds living in the UK. The aim of 
the research was to explore student spending habits, brand relationships and brand alignment.

The research ran between 26th March and 6th April 2022 and 1,228 responses were received. Respondents 
were members of The Student Room community or visitors to The Student Room site or social media pages. 
The data is not weighted or representative.

What the report covers

Understanding Gen Z

What they buy    

Favourite social platforms  

What impacts spending behaviour

Favourite brands   

Shopping habits 
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Q. Which of the following, if any, are you planning to buy within the next 12 months? (multiple response) (Base: 1226)

What they plan to buy in the next 12 months

Understanding Gen Z

What 
they buy
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Within the last month? (Base: 1208)

Within the last three months? (Base: 1227)

Q. Which of the following, if any, have you spent your own money on... (multiple response)

67%
Books / study guides 

61%
Stationery

73%
Clothing / footwear

52%
Health and beauty 

41%
Homeware 

21%
Kitchenware

17%
Insurance

26%
Laptop/desktop

16%
Phone

15%
Console/games

Other 6%, None of these 4% 
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We asked this same question to 974 respondents in January 2020 and although Instagram was also in the top position  
back then (75%), Tik Tok was chosen by just 11% of respondents (compared to 49% in 2022). We have also seen a drop 

in Facebook. In 2020 22% chose it in their top three, compared to just 12% in this 2022 survey.

Understanding Gen Z

Favourite social 
platforms

Social media usage

17% 17%

TikTok had almost double  
the popularity with 16-18 year olds 

(53%) than it did with our 22-24 
audience (29%)

64%

53% 52%
49%

39%

13% 12%

4%

1% 1%
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Q. Which social media channels do you currently use the most? Please select your top three (multiple response) Base: 1223
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Understanding Gen Z

What impacts 
their spending?

What matters most when 
making purchases?

Q. What has the greatest influence on purchases you make? (Single response) Base: 1218

Where are Gen Z doing their research about products?

None of the above (2%), Other (2%)

80% Reviews on  

seller’s website 59% Friends 

57% Social media 52% Family

32% Online forums44% Reviews on 

external sites 
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1. Price

2. Convenience

3. Ethics

4. Environmental Impact

5. Brand

Q. Where do you go for information when researching products / seeking recommendation? (multiple response) Base: 1225 

Respondents aged 19-24 
were more likely than our 

16-18 audience to research 
products on external sites 

like Which?

Price and  
convenience were  
the most important 
factors

£

Who influences their purchases? Who influences their purchases? 

54%People I know (e.g friends and family)

16%Online advertising

8%People I don’t know (e.g influencers)

7%People I know online

3%Offline advertising

8%None of the above 

3%Other

Q. When making purchases, which factors are the 
most important to you?

1=most important and 5=least important (Ranking question) 

Base: 1217
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Understanding Gen Z

Favourite 
brands

Q. Please type in the names of up to three of your favourite brands (open comment) 1112 respondents gave 3208 responses

1. 2. 3. 4. 5.

6. 7. 8. 9. 10.

791 brands were submitted in our survey showing this is a diverse audience with a wide range of brand preferences. 

How are Gen Z discovering new brands?

Q. How do you find out about new brands most often? (single response) Base: 1220

46%Online advertising

25%People I know (e.g friends and family)

14%People I don’t know (e.g. celebrities/influencers)

6%People I know online

3%Offline advertising

2%Other

4%None of the above 

46% found new brands through online advertising 

Top brands

Respondents selected the brands themselves unprompted (there was no pre-selected list).
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Understanding Gen Z

Shopping  
habits

Q. In an average month, how much spending money do you have after any household costs? (single response) Base: 1225

of 16-18 year-olds 

have £100+

of 19-21 year-olds  

have £100+

of 22+ year-olds 

have £100+

Do they spend in sales events?

56% 
Boxing Day / 
 January Sales

24% 
None of these

Q. Have you ever made purchase(s) in any of the following? (multiple response) Base: 1222 

23% 45% 46% 
79% of all respondents were  
‘quite’ or ‘very’ worried about 
rising living costs. While 55% 
of respondents were worried 
about changes to student loan 
repayments. 

7% had over £300  
to spend a month

How much do Gen Z have to spend after household costs?

59% 
Black Friday  

Sales

26% 
Cyber Monday  

Sales
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Do they respond to sales 

events?

26%  
Cyber Monday 

 Sales

Q. What proportion of your purchases do you tend to buy in-store and online? (single response) Base: 1221

2% 14% 44% 37% 3%

I buy everything in store = = I buy everything online 1 2 3 4 5

Where do they shop?

95% of Gen Z use a hybrid 
approach of online and instore 
shopping.

The high street isn’t dead.

Gen Zs are heavily impacted  
by inflation and rising costs,  
which could impact future 
spending behavior.
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81%

8%

11%

Q. Which of the following, if any, might encourage you to choose one bank over 
another? Please select your top three (multiple response) Base: 1227

Sector insight

Banking, finance 
and insurance

How are Gen Zs using banking services?

What are they planning to 
insure?

Q. Which of the following types of insurance do you plan  
to purchase in the next 12 months? (multiple response) Base: 1225

Which factors influence Gen Zs’ choice of bank?

What kind of bank do Gen Zs prefer?

Q. If you were to open a bank account, which of these are you most  
likely to choose? (single response) Base: 1225 

Challenger bank 

Traditional bank or 
building society

Don’t know 

put money into a savings account in the 
last three months 
Base: 1227

29% 
planning to open a bank account within  
12 months 
Base: 1225

45% 

48%Family bank there

47%Good interest rates

43%Trusted / known brand

41%Local branches

37%Designed for students / young people

37%Good customer service rating

26%Used before

21%Personal recommendation

16%Ethical investments

15%Fully online / app based

10%Overdraft facility

4%New/innovative brand

1%None of the above

49%Perks for signing up 

8% 
Mobile

27% 
Car

5% 
Contents

8% 
Individual item

43% haven’t thought 
about insurance,  
20 % none of these

2% 
Bicycle
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Sector insight

Fashion and 
beauty

How would Gen Zs choose a pair of jeans?

None of the above 1%

Q. Imagine you are buying a new pair of jeans…which of the following, if any, might encourage you to choose one brand over another? (multiple response) 

(top three) Base: 1226

73% plan to spend money 
on clothing or footwear in the 
next 12 months

44% spent money on 
clothing or footwear in the 
past month

52% plan to spend money 
on health and beauty in the  
next 12 months

36% spent money on 
health and beauty in the 
past month

New / innovative brand

6%

Vintage inspired

9%

Affordable

83%
Good quality

75%

Trusted / known brand

50%
Workers treated well

26%

Diverse models

23%
Use recycled materials

19%

Promote body positivity

19%
Donate share of profits to charity

18%

Models look like them

16%
Vintage / second hand

14%

Information about where  
jeans come from

14%
Worn / endorsed by 

 someone they admire

9%

Affordability and quality 
were most important, but 
being a trusted brand also 
mattered to many Gen Zs. 
Diversity, body positivity 

and feeling represented by 
models were all important to 

our respondents.
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Q. What are your favourite technology brands? (Please select your top three) (multiple response) Base: 1225

4% Other
2% None of these

11.

5%

12.

5%

1. 4.

32%

5.

28%72%

2.

48%

3.

42%

6. 9.

6%

10.

6%
18%

7.

14%

8.

9%

13.

2%

14.

2%

Q. Where would you typically purchase new technology? (Please select all that apply)  

(multiple response) Base: 1220

Where are Gen Z shopping for their  
technology purchases?

Gen Zs are using long-established stores as well 
as online retailers to make their technology purchases.

Sector insight

Technology and 
telecoms 
Gen Z’s favourite technology brands

15% plan to buy a games console  
or games in the next 12 months

26% plan to buy a laptop or desktop  
in the next 12 months

16% plan to buy a phone in the  
next 12 months 

24% spent their own money on  
technology in the last three months

58%Currys

57%Amazon

39%Brand’s own website

36%Argos

27%John Lewis

14%eBay

3%AO

2%Ebuyer

2%Laptops direct

13%Other online

13%Other instore



13

Sector insight

Study help and 
learning tools

Which learning tools would Gen Z use?

Q. Would you consider using any of the following learning tools to support your studies? (multiple response) Base 1122 (respondents currently studying)

61% are planning to buy stationery 
in the next 12 months

67% are planning to buy books/study 
guides in the next 12 months

93%Free apps / online tools

35%Face-to-face tuition

33%Online tuition

23%Paid for apps / online tools

3%None of these

97% would consider using some 
form of learning or tuition resource.
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Sector insight

TRAVEL
Travel plans (independently of family)

40% are planning a holiday abroad in the 

next 12 months

29% are planning a holiday in the UK in  

the next 12 months

22% were not planning on taking a holiday, 20% were not sure

11%
Backpacking 
/ interrailing

10%
Volunteering / 
conservation

16%
Active

36%
City break 

53%
Beach

What kind of travel are they planning?

Other 8%, Not sure yet 3%

Q.What kind of trip are you planning on taking? Please select all that apply (multiple response) Base: 709 respondents planning to travel abroad or within the UK 

How will they make travel bookings?

Q.Who did you book / would you consider booking your trip(s) with?  
Please select all that apply (multiple response) Base: 708 respondents planning to travel abroad  

or within the UK

33%
Staying with 

family 

Are you planning on taking any holidays / trips within the next  
12 months, independently of family? Please select all that apply 

(multiple response) Base: 1223

64%Booking online

20%Travel agency

19%
I’m not responsible for  

making the booking

11%
Specific travel agency  

for students / young people

1%Other
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Not sure yet 7%

Q.Which continent(s) do you plan to visit within the next 12 months? Please select all that apply (multiple response) Base: 491 respondents planning to travel abroad

Q. Thinking about the next 12 months, how much are you budgeting for  
holidays / travel? (single response) Base: 707 respondents planning to travel abroad or within the UK 

How much have they budgeted for holidays? 

Where are they travelling to?

The highest proportion of those considering international  
travel were planning short-haul trips to Europe.

Australia

3%

Europe

78%

Asia

21%

Africa

10%

4%

South 
America

17%

North 
America

31% were not sure yet, 2% prefer not to say

17%

£0 - £199

28%

£200 - £599

11%

£600 - £999

12%

£1000+
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Our survey

survey 
participants

25%16

29%17

22%18

9%19

6%20

4%21

2%22

2%23

1%24

Study level or employment status

14%

Year 11*

26%

Year 12*

32%

 Year 13* FE college

2% 4%

Gap year 

3%

Full time  
employment

1%

Unemployed

18%

University

1%

Other

Where were they from?

6%

1%

3%

3%

9%

9%

11%

4%

12%
19%

17%

7%

Age of participants

Gender of participants

76%
Female

16%
Male

4%
 I identify my gender  

in another way

2%
Prefer not to say

*or equivalent
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We are the UK’s most popular online student community, with millions of monthly 
users aged 14-24.
By targeting our highly-engaged audience you can maximise exposure to your 
planned youth demographic, manage your brand reputation, and influence 
student spending decisions at scale. We also offer youth market research to give 
you powerful insights into student consumer needs.

tsrmatters.com 

hello@thestudentroom.com 

0800 999 3222

Contact us to find out more:

Want to 
connect with 
Gen Z?

https://www.linkedin.com/company/the-student-room-group/
https://twitter.com/tsrmatters
https://www.youtube.com/channel/UCmQIhpFbg5VaKHDQaqHTqsA
http://www.tsrmatters.com/blog 
http://www.tsrmatters.com

