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How to Navigate The Audience Report

This guide offers essential insights for effectively utilising the Audience Report, enabling you to track active interest in your university over
time. By understanding fluctuations tied to the academic calendar and filtering data by subjects and regions. Additionally, it provides
comparative analysis against competitors. It's a valuable resource for optimizing outreach and improving strategic planning.

1. Navigate to https://campus-lens.tsrmatters.com login and select Audiences by Subject to view report

@8 CAMPUS Lens™ < Welcome to CAMPUS Lens™
by The Student Room Discover unique insights into your prospective students' preferences and behaviours

Ambassador Performance
Home ‘Your ambassadors activity on The Student Room, and how your competitors compare

Ambassador Performance

LG T 2 AMEEIEERTIEE b and engaged with content about your university.

Sentiment | New > Competitor Audience by Subject

Compef erlaps . e
Leads Summary ompetitor Overlap: university. View your uni's performance against competitors.

Registered Members

Leads Summary

Log out
Analyse your leads over time, by subject, regions and types of students.

Registered Members
Everyone who has registered an account with us and confirmed their interest in your university.

How might we improve CAMPUS Lens™? We'd love to hear your thoughts.

Share your feedback



https://campus-lens.tsrmatters.com/9779beee-1f79-45ef-b9d3-50edd5c3f0d0/1e20821a81a6b0528d92
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2. The audience report is updated on a monthly basis for example January data would become available at the beginning of February.
The audience report by subject allows you to monitor the number of active users interested in your university overtime.

‘Calendar bution - choose date

@9 cAMPUS Lens™ <

. Your audience by region
by The Student Room Your Audience @ v 01/01/2024 ©  31/03/2025 © (Current month, overall or single subject)
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Ambassador Performance ™
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Audiences 29,129 S ax
Users in selection, cutrent month
Audience by Subject 10€
Competitor Audience by Subject The chart shows the monthly o
active sudience size. Jan 2024 Mar 202¢ May 2004 22024 Sepan2t Nov 2024 Jan 2025 Mar 2025
Competito
L Select a subject: Your audience by subject - current month
“ ] Select all
Registered Members [ Accounting and finance I Subject Users Percentage of total audience in
(] Agriculture, food and animal science selected region(s)
_] Architecture =
_] Artand design Medicine and medical sciences 13,029 45%
] Biological sciences
] Building, construction and planning Law 10395 36%
Economics 7.525 26%
Showing data for:
Engineering and technology 7.261 25%
Advagions Mathematics 7,108 24%
AN subject groups Computer science, games and IT 7.022 24%
Sociology, criminology and other social scie... 6,990 24%

Log Out

Tip! Expect fluctuations corresponding to the academic calendar for example peaks during exams and dips during the summer

Tip! Be cautious of subjects with large audiences, such as Medicine and Medical sciences, as they may skew your data
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3. Click on the calendar icon to change the reporting period. This report goes back to January 2024 and will eventually provide you
with two years of rolling data.
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4. Select specific subjects to filter the report by

CAMPUS Lens™ < . Your audience by region
by The Student Room Your Audience © V01012024 B 31/03/2025 @ (Current month, overall or single subject)
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Showing data for:
All regions
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5. Click on an area of the mabp to filter by UK region, click again to remove the filter

® CAMPUS Lens™ < ) Your audience by region
by The Student Room Your Audience G v 01/01/2024 @ 31/03/2025 ® (Current month, overall or single subject) o
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Audience by Subject
The chart shows the monthly ®
active audience size. Jan 2024 Mar 2024 May 2024 Jui 2024 Sep 2024 Nov 2024 Jan 2025 Mar 2025
Competitor Overlaps | North Wast England
1,909
LAede Select a subject: Your audience by subject - current month
. [ Select all
Registered Members [ Accounting and finance l Subject Users Percentage of total audience in
[ Agriculture, food and animal science selected region(s)
Architecture s
[] Art and design Medicine and medical sciences 930 51%
Biological sciences
Building, construction and planning Law m 37%
z Engineering and technol 551 29%
Showing data for: ol ..
Biological sciences 520 27%
North West England Sociology, aiminology and other soaal sce... 504 26%
Computer science, games and IT 494 26%

All subject groups
Mathematics 492 26%
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6. Hover over the boxes to see grouped audiences such as international. Click to filter by that audience, click again to remove the filter

@@ CAMPUS Lens™ <

) Your audience by region
by The Student Room Your Audience © Vv 01/01/2024 © 31/03/2025 © (Current month, overall or single subject)
Home
Ambassador Performance 5K
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Users in selection, current month *
Audience by Subject
Competitor Audience by Subject The chart shows the monthly o
active audience size. Jan 2024 Mar 2024 May 2024 Jui 224 Sep 2024 Nov 2024 Jan 2025 Mar 2028
Competitor Overlaps
et Select a subject: Your audience by subject - current month
i ] Select al
M =
Kegistaed Members ] Accounting and finance ! Subject Users Percentage of total audience In
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[ Architecture
L_! Art and design Medicine and medical sciences 1,703 Internationa
[ Biological sciences 6452
[ Building, construction and planning Law 1,497 g
Economics 1,104 17%
Showing data for:
Computer science, games and IT 934 14%
SHERIO Mathematics 900 14%
AN subject groups Business and management 896 14%
Sociology, criminology and other social scie.., 855 13%

Log Out

Alert! There are some unknown groupings this is where we have been unable to identify a users specific location.
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7. Select Competitor audiences by subject to view the second page of the report and compare your audience data against selected

competitors

88 CAMPUS Lens™

by The Student Room

Hi
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Medicine and medical sciences 11,058
w Law 7,698

Engineering and technology 6,130

Mathematics 5,800

Computer science, games and IT 5,780

Economics 5763

Sociokogy, criminalogy and other sodi... 5,647

Dimlmminal pmimm e

5978

Competitor audience by region

310032025 = (Current menth, overall or single subject, avg. across selected com petitors)

Mar 2025

46%

26%
4%
24%
24%
29%

Tip! Larger institutions may skew data due to their significant audience size. Consider adjusting your competitor set or interpreting the data with

this context
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8. Filter by competitors here, select one, many or all
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Select a subject: - R
Medicine and medical sciences 16,400 45%
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Computer science, games and IT 8,633 24%
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Log Out
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9. Filter by subject, select one, many or all
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10. You can also filter by Region by selecting an area on the map, click again to remove the filter

P2 CAMPUS Lens™
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11. Finally click on the Competitor Overlaps to compare your audience size and you can filter by:

e Competitors
e UK Regions
e International

@ o .
o@ CAMPUS Lens™ < . © Competitor overlap by region
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Log Out
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12. To export any graph or table:

e Hover over the visual.
e C(Click the three dots (...).
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13. Click "Export data"
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14. Click "Export"
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15. Click Home to browse additional reports, and don't forget to leave feedback to help us improve!

CAMPUS Lens™ 4
& Student Room

Welcome to CAMPUS Lens

Discover unigue insights into your prospective studenis' preferences and behaviours

Home

Ambassador Performance
Ambassador Performanice View report
Your official reps’ activity on The Studeni Room, and how your competilors compare

Summary

D 5

Audiences
View report
Audiences . R . . - . N
Everyone who's shown interest in your uni while on our sites: by region, preferred subjects, and other unis of interest.
Audi
Leads
View report
Compe! 3 All leads generated for you from The Student Room and The Uni Guide's pages
Leads
Registered Members Reglste red Members
View report

All of our members with confirmed interest in your uni: by study level, subject choice, year group and gender.

How might we imprave CAMPUS Lens? We'd love to hear your thoughts

Share your feedback

Log Out

Tip! Any filters you apply will automatically revert to their default settings when you exit the report page




